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Key findings: this unique data shows for the first time that ad
breaks
breaks don’t necessarily correlate with device usage
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Source: App data, Tuesday evening visit data 6:30pm-9:30pm, Base: Total — 47 users



@ It turns out that peak moments of attention come from

different sources

By cross-referencing the EDA data with video footage of the family, we were able to

Key

. . _ . TV peak . Laptop peak
map what respondents were doing at a particular time. , ,
‘ Mobile peak . Chatting peak
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Source: Biometric Monitoring Data, Male Participant, London, Friday 23 October 2015 (19:25-21:12)
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'second-screening' should be replaced with
'switch-screening' because TV is no longer
dominant

How to pass the time during your commute: One in
three Britons watch TV while commuting, with
Doctor Who and The Office most popular shows
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11 FEBRUARY 2016 - 6:40PM | POSTED BY RONAN SHIELDS

IAB study claims ‘TV is no longer the
dominant screen’
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Other Top Stories TV loses hold over liVing rooms
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Goodbye second-
screening, hello switch-
screening

It may be the biggest screen in the living room, but its
dominance is waning, according to new research from
the Internet Advertising Bureau.
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