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1. gemiusAdReal™ General Introduction



Gemius Developed Technology (Desktop & Mobile) that 

Recognizes All Types of Ads that Panelists Come Across



How gemius AdReal works:
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welt.de

linkedin.com

facebook.com

chefkoch.de

lecker.de

google.com 

youtube.com 

double billboard 

AdReal is user-

centric research 

based on a browser 

extension/mobile 

application, installed

on software panelists’ 

devices

AdReal recognises all 

sort of ads served to 

Real User (e.g. display, 

video, search, social, 

programmatic) both 

viewable and not 

viewable impressions

AdReal data are 

categorised (Industry 

and Advertiser tree) and 

matched with weights 

from gemiusAudience 

production to estimate 

Real Users, impressions 

and demographic profile



gemiusAdReal™: Display & Text (inc. Social and Search)
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CAMPAIGNS AUDIENCE DATA DETAILED STATISTICS
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gemiusAdReal™: Video
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VIDEO CAMPAIGNS AUDIENCE DATA MEDIA PLAN
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Data available in the interface Data available in extra reports

DISPLAY / TEXT

real users, impressions, viewability rate, 

viewability time, SoV, REACH, with soc 

demo (age + gender) filters.

sales model

CTR (if sample is enough)  e.g. by publisher, 

TG, large advertiser, sales model

blacklist alerts - e-mail alert when the ad was 

found on blacklist website

VIDEO

real users, impressions (starts), SoV, 

REACH, GRP, viewability rate, viewability 

time, with soc demo (age + gender) filters.

report by player

blacklist alerts - e-mail alert when the ad was 

found on blacklist website
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gemiusAdReal™ Markets Already Launched 

(orange)

Germany

Poland

Romania

Russia

Ukraine



Easy, responsive 

interface

lets you compare your 

campaign to competitors 

or average industry 

results at first glance

Easy Mobile Interface for Fast Data Access
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2. Programmatic Report Example



Programmatic Emission Chain Report - Example



Programmatic Emission Chain Report - Example



Programmatic Emission Chain Report - Example
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3. Case Studies – Poland



15

VIDEO, Automotive (EURO‘16 Peak)

6-12th June, 2016

68% impressions  were 

video in-display with 

16% viewability
whole campaign focused on 

video, with small display 

activity on sport.pl

beside video  activity 

there were 10 milions of 

display impressions with 

50% viewability and 

average inscreen time 

13 s.
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February 2017: VIDEO – Telecommunication 
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DISPLAY August PL 2016display, PL, September 2016

competitors’ digital strategy & market benchmarks
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4. Case Studies – Germany



Category: Telcommunication; Mobile networks 

Top 3 display campaigns in January 2017

Large display campaign on 

Facebook with over 70% 

of viewability.



Category: Telcommunication; Mobile networks 

Top 3 display campaigns in January 2017

The highest viewability rate on ebay.de – 63%, 

viewability time: 7.85s

Criteo was mainly used on ebay.de (76%)

Telefónica used 3rd party data from 

Atlas Solution on yahoo.com and 

bild.de



Category: Telcommunication; Mobile networks 

Top 3 display campaigns in January 2017

Viewability rate: 79%

Viewability time: 19 secUsed only Adform on 

facebook.com (100%)



Category: Telcommunication; Mobile networks 

Bild.de: 100%

Spot Length: 5 sec

Spot Length: 23 sec 

VCR=75%

Viewability rate: 70%, 100%

Viewability time: 16sec,18 sec

Top 3 video campaigns in January 2017

Main website during the weekend 6-

8th Jan: 

youtube.com SOI: ~89%

Spot Length: 19 sec

Viewability rate: ~90% 

VCR on 6th: 75%

VCR on 8th: 50% 

(VCR = Video Completion Rate)

17th-23rd Jan:

- Telefonica promotion in cooperation with Sky 

Deutschland (for Sky Tickets)

- A Call-to-action campaign (Telefónica’s O2 Free 

customers can sign up for the second round of the 

current Bundesliga football season)

Top 3 video campaigns in January 2017
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Programmatic shares – DE display inventory, Nov2016
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Brand Safety & Wasted Investment

Telefonica video was presented also on “pay for ads viewing” websites.

video online December 2016



Films Distributors in February 2017 on youtube.com 

Video campaigns on youtube.com

Promoting film 

„50 Shades of 

Grey” for 

Valentine’s Day  

„50 Shades of Grey” 

after premiere

Spot duration: 0,06 

sec

Viewability rate: 100%

9th February: first 

emission of „The Lego 

Ninjago Movie”

Viewability rate: 82%

Viewability time: 32 

sec

10th February: first 

emission of „Kong 

Skull Island”

Viewability rate: 86%

Viewability time: 10 

sec

VCR*: 50%

Promoting

„Kong Skull 

Island” – 5 

different 

spots.
„Life” film campaign

Spot duration: 2:21 min

Viewability rate: 95%

Viewability time: 50 sec

VCR*: 25%
Still promoting „Life” film 

which premiere will be 

on 23rdMarch 

spot duration: 0:30 min

*VCR=Video Complition Rate



Display campaigns

Films distributors in February 2017

Video campaigns 

„Fifty shades of Grey” 

film 

The most popular spot 

on amazon.de 

Spot duration: 0,30 sec

VCR<25%



Films distributors in February 2017

„Life” film 

Spot duration: 2,19 sec

VCR=25%



Films distributors in February 2017

„KONG Skull Island” film 

Spot duration: 10 sec

VCR=75%

Media mix



Thank You

Gemius SA

18 B Postępu Street

02-676 Warsaw

www.gemius.com


