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1. gemiusAdReal™ General Introduction
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Gemius Developed Technology (Desktop & Mobile) that

Recognizes All Types of Ads that Panelists Come Across SETES

RFFL
immobilien Q,
Alle MNews Maps Videos Bilder Mehr Einstellungen Tools
Ungefahr 106.000.000 Ergebnisse (0,56 Sekunden)
/]

Immobilie jetzt verkaufen - Zum Hochstpreis verkaufen

www. immebilie-richtig-verkaufen.de/immobilien/Verkaufen -

lhr Haus zum Top-Preis verkaufen. Der schnelle Weg zum Immobilienverkaufl

Angebote aus lhrer Region - TUV geprifte Qualitat - Gratis Wertermittlung - Der Anbieter-Check

RTL Surfstick ohne Grundgebihr
Uberall Zugriff aufs Internet

Hauser verkaufen privat Wohnung verkaufen
Haus verkaufen Grundsticksverkauf

ALLE VIDEOS

" N

o \

/]

Immobilien bei Immowelt - Wohnungen, Hauser und Immobilien
www.immoweli.de/immobilien -

4.1 %% % v Bewertung fir immowelt.de

Hier findest du deine Immobilie

Inserate ab 19,90 € - Kostenfreier Suchauftrag - Suchanzeige nur 14,90 € - Traum-Immobilie finden
Optionen: Mieten, Kaufen, Bauen__.

Transferring data from dc209.5243.meetrics.net...
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- . < o L]
S ORE e , Deutschland in einem
The amazing Air Shark is FINALLY back! J h " d
20| Events Last time, we sold out in 12 hours, so move fast! . , ahr verandert
Indivizo — Be great at recruitment
Pages Grab Yours B hitps://faradayscienceshop.com/shark... See More Fndi\t‘i;CI.D::m HettechianeiEt Bichi mikin dos o as
@ Groups 5 noch vor der Silvesternacht 2015 war.
Friend List Nicht nur die Stimmung ist anders,
Sp ok sondern die gesamte Politik. Sechs -
- @ Pokes Beispiele zeigen, wie grundlegend dieser !
» See More Wandel war. o
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GEMIUS

How gemius AdReal works:

g &
== . . Welt.de ® © © © © o o * Rezepte Kochen Backen Deko Video Sommer News Apps
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31 . : |
linkedin.com il Der groBe — "
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- facebook.com ~ Ihre besten Rezepte o T
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=== chefkoch.de | =
lecker.de
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youtube.com

AdReal Is user-

centric research
based on a browser

AdReal recognises alll AdReal data are
sort of ads served to

categorised (Industry
Real User (e.g. display, and Advertiser tree) and
video, search, social,

matched with weights
programmatic) both

extension/mobile Tt

application, installed

on software panelists’
devices

from gemiusAudience
production to estimate

Real Users, impressions
and demographic profile

viewable and not
viewable impressions




gemiusAdReal ™: Display & Text (inc. Social and Search) Il GEMIUS

e
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CAMPAIGNS AUDIENCE DATA DETAILED STATISTICS

REAL USERS

IMPRESSIONS

VIEWABILITY
RATE & TIME

JPG/GIF/TXT
FLASH
HTMLS

all formats
S1e]S aAleald

REACH
FR
SOC-DEMO

CREATIVE
BRAND

INDUSTRY

SALES
TECHNOLOGY

campaign data

DOMAIN

SJels sjuswaoe|d



gemiusAdReal™: Video I GEMIUS
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VIDEO CAMPAIGNS AUDIENCE DATA MEDIA PLAN
5 IN STREAM EMISSION START i i
“;:% IN DISPLAY ‘ VIEWABILITY é
%é OUT STREAM nd RATE & TIME :

REACH
FRQ
SOC-DEMO

CREATIVE
BRAND

INDUSTRY

PLAYER

SJels sjuswaoe|d

DOMAIN

campaign data

* *




1y AD 5EA|. GEMIUS

Data available in the interface Data available in extra reports

sales model

real users, impressions, viewabllity rate,
viewabllity time, SoV, REACH, with soc

TR (if le | h) e.q. lish
demo (age + gender) filters. CTR (if sample Is enough) e.g. by publisher,

TG, large advertiser, sales model

blacklist alerts - e-mail alert when the ad was
found on blacklist website

real users, impressions (starts), SoV, report by player
REACH, GRP, viewability rate, viewabillity

time, with soc demo (age + gender) Tilters. 1y 5ckiist alerts - e-mail alert when the ad was

found on blacklist website




ssssss gemiusAdReal™ Markets Already Launched
(orange)

s GEMIUS

Germany
Poland
Romania
Russia

Ukraine




GEMIU

ADREAL Easy Mobile Interface for Fast Data Access GEMIUS

Impressions  *

Impressions  ~

r13 May13 Junl13  Jull13

Easy, responsive

Mar 13 Apr 13 \ug 13 ep 13 -
Mar 13 Aprl13 Mayl2 Junl2 Jull3 Aug 13 Sep 13

Real user
TOYOTA - INDUSTRY =
313 541 009 @ 321865428017
Viewability RCEI' user
@ 50% 5%

sov & 3866128 3472391

@ 3866128 3472391

Impressions

Impressions

campaign to competitors

or average industry
L results at first glance

yvoutube.com: 32.76%
gry.pl: 20.8%%
sport.pl: 12.04%

facebook.com: 15.55%

voutube.com: B3.06%
facebook.com: 16.945%

Kreacje © Kreacje ©




2. Programmatic Report Example

www.gemius.com




Programmatic Emission Chain Report - Example il GEMIUS
Al = f‘ v
A B C D = F G 2

Description

Sales technology® for display - description

*Technologies (e.g. adservers, rtb platforms, measuring scripts) used in display ads emissions (which can indicate sales technology or sales) models).

Period (Month): 20170201 - 20170228
Country: Germany

Ad types: display

Analysed brands:

Publisher: All

Websites: All

Industry: All

Target Group: All
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Description Torkal
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Programmatic Emission Chain Report - Example i GEMIUS
Y f\ v
| A] B C D £ F G H | J [=
Total
Publisher 'v| Sales technology +| Below limit +~  Real Users «| Impressions «| Inscreens +| Impressions Share v
Sort Ato Z 64,580,938 81735782570  40.715.268 422 100.00%
Sort Z to A 51.199 432 4.493.281.263 2 429.942 692 5.50%
it By ko - direct 39.841.049 1,256,387 540 540 448,087 1.54%
hse 33.583.822 576.257 343 360.043.426 0.71%
| 20,708,097 361.719.727 208.005.823 0.44%
Filter by Color >
' 19 855 495 145.838.180 74.436 431 0.18%
Text Filters » E Geoata
v— 5 S 13.338.153 66.445.100 41.820.818 0.08%
¥ reddit.com x 9.566.476 36.835.268 19.132.952 0.05%
/I Rhein-Neckar-Zeitung GmbH 1se -> intelliad 8.973.990 46.112.726 30.751.451 0.06%
-[¥] RP Digital GmbH S T
VI RTL interactive GmbH A 7.413.296 42 760.124 26.864.167 0.05%
| V] Russmedia GmbH
-] Sebastian Kuhbach 7 066.475 50.057. 814 4.725.434 0.06%
[f_?shtyle.fm e
¥ Slashdot Media @ 6.907.516 22 962 432 13.078.037 0.03%
. [¥] SMP GmbH & Co. KG
4 soccerjoke.com 6.705.204 58.338.162 38.323.707 0.07%
4 OGN SMERIDSAIES TN , ¥ > Adition 5.014.452 20.419.079 15.086.708 0.03%
4.696.533 10.997.112 5.332.371 0.01%
e Cancel | )ciates 4.566.475 17.225 437 7.514 452 0.02%
> Adition -
R AINON =2 4 161.851 14.017.344 8.742.776 0.02%
ATDMT
: Criteo -> ATDMT 3.800.579 38,988,447 24.161.855 0.05% .
Description Total (+) < >




| | u | ® . .
Programmatic Emission Chain Report - Example I GEMIUS
Al v Ix v
A B C D E F G H I 5 o
1]
2 Total
3
4 & E'M 10 'S
: ADREAL
6
7 Publisher «| Sales technology 'v| Below limit +~  Real Users «| Impressions ~| Inscreens +  Impressions Share -
g | Total Al SotAtoZ 81,735,782,570  40,715,268.422 100.00%
9 Z| SotZtoA 4.493,281,263 2,429,942 692 5.50%
10 Sort by Color ., 1,256,387,540 540,448,087 1.54%
11 576,257,343 360,043,426 0.71%
12 : 361,719,727 208,005,823 0.44%
Filter by Color b
13 ' 145,838,180 74 436 431 0.18%
Text Filters -
0
14 Search 5 66445100 41,820,818 0.08%
15 ~|¥] DoubleClick -> intelliAd -> pb.media01.eu A 36,835,268 19,132,952 0.05%
16 ~~1¥I DoubleClick -> itunes.com 46,112,726 30,751,451 0.06%
~|v] DoubleClick -> k.ilius.net
I DoubleClick -> Kenshoo 42,760,124 26,864,167 0.05%
17 ! DoubleClick -> kleinanzeigen.ebay.de
18 1 RlanleClick - Ketee Digltal 50,057,814 4,725,434 0.06%
|v! DoubleClick -> lidl.media01.eu
19 % vouletHoC->cLotame !} 22,962,432 13,078,037 0.03%
[l DoubleClick -> M., P. NEWMEDIA
20 ¥ DoubleClick -> M, P, NEWMEDIA -> Adform 58 338 162 38.323.707 0.07%
- [v| DoubleClick -> M, P, NEWMEDIA -> Adform -> Exactag
21 ’ ~[¥) DoubleClick -> M. P. NEWMEDIA -> Adition 20,419,073 15,086,708 0.03%
22 ¥ DoubleClick -> M. P. NEWMEDIA -> Adition -> Adform 10,997,112 5,332,371 0.01%
23 (E. W NanhlaClick .5 M P NFWMFENDIA .5 8ditian .5 ATDMT " v 17'225'437 7‘514’452 002%
14,017,344 8,742,776 0.02%
24 OK Cancel
25 = 38,988,447 24 161,855 0.05% -

Description

Total (+)

4|




3. Case Studies — Poland

www.gemius.com




EMI U

AD

VIDEO, Automotive (EURO'16 Peak)
6-12™" June, 2016

EAL

GEMIUS

4M

2M

i
i, — = -
6. Jun 7. jun 8. Jun 0. Jun 10. Jun 11. jun 12. Jun
3. PEUGEOT
1 KIA 2. SKODA
Impressions Publishers Websites Impressions Publishers Websites Impressions Publishers Websites
6916775 Grupa Wirtusins 2869 513 P Wil | —
8 301 151 Grupa Google I o> 6o youtube.com 93.69% Polska N 68.41% wp.pl —67.95% Polska 71.36% wp.pl 71.36%
_ facebook.com [l 4.89% facebook.com [l 4.89% Cresities @ facebook.com | 20.47% facebook.com NN 20.47% Creatives © Grupa Google I 24.95% youtube.com | 24.95%
Creatives © BCRTNIES ; ; ° G | I
Grupa TVP | 0.74% ool ]0.73% Grupa Interia.pl [l 7.37% pomponik.pl [l 3.50% o rupa TVN [3.59% player.p 3.59%
Grupa Cy;;cle\A;\t/ 0.43% polsatsport.pl | 0.43% Grupa O;eAtS; 0.98% interia.pl [l 3.00% facebook.com | 0.10% facebook.com | 0.10%
Grupa Wirtualna |, » o wp.pl  0.20% Gnpar® ozex eskago.pl | 0.78% . 0.00%
0% 25% 50% 75% 100% 0% 25% 50% 759{ 100% 0% 25% 50% 75% 100% 0% 25% 50% 75% 100% 0% 25% 50% 75%
Real users FR REACH GRP Ssov Ins. Real users FRQ REACH GRP 68(y | I al users 1 1 n 71
a ) i i o IMpPressions were eside video activity
2714 037 3.06 12.35% 37.77 26.96% C 2 146 379 31.4 195 932

whole campaign focused on
video, with small display
activity on sport.pl

video in-display with
16% viewability

there were 10 milions of
display impressions with
50% viewability and
average inscreen time

15




G E

ADREAL February 2017: VIDEO — Telecommunication

- GEMIUS

Realusers ~

ZM

1M

.
\J )

0———-'C

21. Feb

-
—
r-—'_"JH 5 o ™

13. Feb 15. Feb hi?. FEHI:H:Tr U]r.Q. FEEr
B Virgin Mobile

O

=00 O—-0
23. Feb 25. Feb

o)
27. Feb

o—O ! X
1. Feb 3. Feb 5. Feb 7. Feb 9. Feb 11. Feb

Orange M T-Mobile

1. T-MOBILE 2. ORANGE
Real users Publishers Websites Real users Publishers Websites
youtube.com ... ;
6265 367 youtube.com GG 44.38% I 44.38% 6071072 crups WAL o 40.74% wp.pl M 33.39%
G Onet - ...
facebook.com P 13.01% facebook.com P 13.01% . rupa Onet P 32.77% onet.pl P 30.50%
Creatives © Creatives © youtube.com ...

Grupa TVN I 10.95% player.pl N 10.89% youtube.com N 15.51% N 15.51%

Grupa TVP I 10.34% tvp.pl I 10.34% Grupa Interia.pl [ 14.26% interia.pl N 14.17%

Grupa Wirtual... W 0.63% wp.pl W 6.14% facebook.com M 6.20% o2.pl N 8.06%

0% 25% 50% 75% 100% 0% 25% 50% 75% 100% 0% 25% 50% 75% 100% 0% 25% 50% 75% 100%

Impressions FRQ REACH Sov GRP View.Rate Impressions FRQ REACH SOV GRP View.Rate
17057 322 2.72 23.35% 25.94% 63.58 78.16% 25137 517 413 22.70% 38.23% 93.69 37.54%
View.Tim. View.Tim.

15.94s 12.76s

First emission: 2017-02-17
Statistics for chosen period: 2017-02-01 - 2017-02-28
Real users: 1 182 004

First emission: 2017-01-01
Statistics for chosen period: 2017-02-01 - 2017-02-28

*’\ ' Real users: 2 071 014
Impressions: 2 665 712
‘ Frequency: 1.29
: Q!‘; >
) ¥
2

L ve

dla Firm

Impressions: 1 938 303
Frequency: 1.64
Reach: 4.41%
GRP:7.22

Reach: 7.72% » < _
GRP: 9.94 n

Viewability rate: 81.85%

: =
NETFLIX - 7~

Viewability rate: 81.27%

AT

Viewability time: 22.06s

9/10 spraw rozwigzujemy
przy pierwszym kontakcie
z infolinig

Sprawna obstuga Biznes Ekspert

Impressions in websites:

\ R — \.-.;*j\ ¥
b

&
o

fo12

Impressions in websites:

youtube.com - pozostate serwisy: 68.62%
cda.pl - video: 6.05%

rmfon.pl: 3.72%

wp.pl: 3.16%

gry.pl: 2.18%

0:15 T | |

youtube.com - pozostate serwisy: 40.93%
vod.pl: 18.16%

gazeta.pl: 13.86%

ipla.tv: 11.08%

wp.pl: 5.07%

16



GEMI US

ADREAL competitors’ digital strategy & market benchmarks ::: cemius

SIS display, PL, September 2016

2M

1. Sep 3. Sep 5. Sep 7. Sep 9. Sep 11. Sep 13. Sep 15. Sep 17. Sep 19. Sep 21. Sep 23. Sep 25. Sep 27. Sep 29. Sep
BMW [ Mercedes-Benz

Real users e Karta Klienta Mercedes-Benz
- e Do 30% znizki. 100% pewnoéci e,
3499 407 3 831 864 .\\// Mercedes-Benz
Impressions
0 58 4a7 18903 498 Real users: 1 556 204
Frequency P | mpressions: 1 651 291
873 475
Frequency: 1.06
Reach )
13.76% 15.07% Va5 o Reach: 6.10%
Inscreens
Inscreens: 1 648 093
24 067 797 8 246 358
R Inscreen time: 20.53s
18.54s 14.05s
facebook.com: 82.13% money.pl: 46.10% Nie stac Cie na fanie CZQéCi!
wp.pl: 7.87% youtube.com: 15.84%
onet.pl: 4.98% onet.pl: 9.35%
interia.pl: 0.87% olx.pl: 7.23%
Ruch niesklasyfikowany: 0.56% Ruch niesklasyfikowany: 3.87%

17
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4. Case Studies — Germany

www.gemius.com




1 . »
0 I~
e . & : @ ] # . . -
L @ —r o L P — ol e b — e
o N .l N g ¢ o — - s . "
o—Q— Y =t 0—0—C o—C " e 00— O—
s *
e
1. J]an 3. J]an 5. Jan 7. Jan 9. Jan 11. Jan 13. Jan 15. Jan 17. ]an 19. Jan 21. Jan 23. |]an 25. J]an 27. Jan 29. |]an
Deutsche Telekom M Vodafone B Telefénica Germany GmbH & Co. OHG
1. VODAFONE '
)
" - v 6 GB Datenvolumen !
Publishers Websites ¥ 3 Monate Grundgebihr geschenkt | (i
‘ v 24 x10 % Online-Rabatt \:ﬁw
vodafone facebook.com | 71.89% facebook.com I 71.89% :
Real users Other D 23.30% Other I 23.30% Die ersten 3 Monate 0 €
720 306 176 ebay.de I 14.96% ebay.de T 14.96% www.vodafone.de
e T Axel Spri”QEF Doppeltes Datenvolumen geschenkt - hol Dir Vodafone Red M jetzt mit 6 GB. Nur fiir kurze Zeit!
T 11.48% yahoo.com o 4.95% '
‘ Creatives O ‘ yahoo.com o 4.95% bild.de g 3.12%
0% 25% 50% 75% 100% 0% 25% 50% 75% 100%

Large display campaign on
mpressions FRQ REACH sov. View.Rate View.Tim. Facebook with over 70%
/50412 620 25.61 A5.35% 19.70% 3.22% 1/.20s O.I: Vlewablllty




. L
S
| | | | | | | | |
1. J]an 3. J]an 5. Jan 7. Jan 9. Jan 11. Jan 13. Jan 15. Jan 17. ]an 19. Jan
Deutsche Telekom [ Vodafone

2. TELEFONICA GERMANY GMBH & CO. OHG

7-,, ﬁ ' Publishers
Other I 47.93% Other
Real users facebook.com D 3253% facebook.com
ey alal sl iy
s VAVRU Y, ebay.de D 29.97% ebay.de
Axel S5pringer ...
17.17% '
Mediengruppe... I bild.de
‘ Creatives O ‘ 0 8.el% yahoo.com
(0% 25% 50% 75% 100%
Impressions FRQ REACH SOV
—3—7 7 y — ::. 7y —' l_.ﬂ- .-:, .-_.- ) iy !—_L H.__.- Ca Ta .-'F.;":":
/76 961 /8 2.7 43.05% 20.39%

21. Jan

23. |]an

25. J]an 27. Jan 29. |]an

B Telefénica Germany GmbH & Co. OHG

Websites

I 47.93%
I 32.53%
I 29.97%

I 7.45%

I 6.88%

0% 25% 50% 5%

View.Rate View. Tim.

F iy 0y, A A My .
60.89% 11.86s

100%

viewability time: 7.85s
Criteo was mainly used on ebay.de (76%)

The highest viewabillity rate on ebay.de — 63%,

Blau Mobilfunk

Gunstige Vertrage ab 7,99 €/Monat *

WA, I:l | dll. d e

'

L 2

Jetzt
__ sichern

Telefonica used 3rd party data from
Atlas Solution on yahoo.com and
bild.de




1. J]an 3. J]an

3. DEUTSCHE TELEKOM

it

Real users

r- AV Y0
i f.] I'H_-I I'a_-'IJ IUI d t:

‘ Creatives © ‘

Impressions

F iy My ':| i L |
PN L -
Lo J2 7 J '{_r .-'

¥ Deutsche Telekom

5. Jan 7. Jan 9. Jan 11. Jan 13. Jan 15. Jan 17. ]an 19. Jan
B Vodafone
Publishers Websites
facebook.com [ 67.43% facebook.com [ 67.43%
Other D 21.80% Other D 21.80%
ebay.de D 13.65% ebay.de I 13.65%
Immobilien 5c...
o 6.50% immobilienscout2 4 ©-30%
IDG Tech Medi...
0 4.63% powelt.de 0 4.63%
25% 50% 75% 100% 0% 25% 50% 75%
FRQ REACH SOV View.Rate View.Tim.
V.Y Ay A0 14 CLOS A 20 10 A7c
24.24 40.24% 16.55% 74.23% 18.62s

100%

21. Jan

23. |]an

B Telefénica Germany GmbH & Co. OHG

’

MagentatINS

Q@ M
. ) @ |

Zuhause und Mobil werden EINS
Jetzt exklusiven Preisvorteil sichern!

Festnetz und Mobiifunk kombinieren und bei MagentaEINS Vorteile sichern

Used only Adform on
facebook.com (100%)

Viewability rate: 79%
Viewability time: 19 sec




Category: Telcommunication; Mobile networks GEMIUS

e Top 3 video campaians in January 2017

-I-\.-\.-\._
LBl
BL B L E ]

D\\

1. Jamn 13. Jan

15. Jan 17. Jan

g3
-
3
3
.
.
.
3
.
*
.
g3
‘e
3

B Vodafone Telefonmica Germany GmbH & Co. OHG

.
3
.
.
*
*
3
-
3
3
3
.
.
.
*
*
*
3
3
3
3
.
.
.
*
.
*
o
3
3
.
3
‘e
.

.
y »
: I g ( Du kannst Dich
' . I u kannst Dic

r > | -
4 o E E\ " ‘ | A darauf verlassen.

WaehdeekerdSanupattilitalisiert [

=ey

Main website during the weekend 6-
8th Jan:

Spot Length: 23 sec youtube.com SOI: ~89%

_ . _VCR_75/° Spot Length: 19 sec _ . Bild.de: 100%
Viewability rate: 70%, 100% Viewability rate: ~90% e Spot Length: 5 sec
Viewabllity time: 16sec,18 sec VCR on 6th: 75%

VCR on 8th: 50%
(VCR = Video Completion Rate)
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Google Adsense  CI| teOI )

= Adsense

N
@
O
O
@

AMmazon

eBay 16
Axel Springer 19

=
\I

\I

N RO
\I

1&1 Mail&Media

Chip 24
Mediengruppe.. 18

\I
o} N
08

Bauer Media | '5) N0

O
Ol

AN
=
O
\ 0O O |
00)
=

m Criteo

others 16

O
\l
O1

estimation on test sample in Nov, 2016

m others

23



M I U

REAL Brand Safety & Wasted Investment i GEMIUS

Brand Owner: Telefénica Germany GmbH & Co. OHG
Brand: 02
ID: v 26087

First emission: 2016-10-26
Statistics for chosen period: 2016-12-01 - 2016-12-31

Real users:
Impressions:
Frequency:
Reach:

GRP:

Impressions in websites:

swagbucks.com:

Telefonica video was presented also on “pay for ads viewing” websites.




GEMI US

ADREAL Films Distributors in February 2017 on youtube.com:

GEMIUS

O

ZIESEEE \/Ideo campalgns on youtube.com

2 M

/. Feb R ; Feb H‘ FE|':I 13. Feb 15. Feb 17. F@:\ 21. Feb 23. Feb 25 Feb 27. Feb
[ ] Wa.rmer Bros. Entermlnrnent Gth B Universal Pictures Germany Snn'yr Pictures Germany
5 x”. -:
Promoting film Oth February: first ' v
emission of ,The Lego , .
,90 Shades of Ninjago Movie” J ,90 Shades of Grey Promoting
Grey” for Viewability rate: 82% after premiere ,Kong Skull
Valentine’s Day Viewability timé' 32 ) Spot duration: 0,06 Island” — 5
sec ,Life” film campaign | SlEl ditfferent
Spot duration: 2:21 min Viewabillity rate: 100% Spots.
Viewability rate: 95%
10th February: first Viewability time: 50 sec
. . oo
emg‘,slljcl)lr};;,r,llégng VERT e Still promoting ,Life” film

which premiere will be
on 23rdMarch
spot duration: 0:30 min

Viewability rate: 86%
Viewability time: 10
sec
VCR*: 50%

*VCR=Video Complition Rate



GEMIUS
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1. Feb 3. Feb 5. Feb 7. Feb 0. Feb 11. Feb 13. Feb 15. Feb 17. Feb 19. Feb 21. Feb 23. Feb 25. Feb 27. Feb
Universal Pictures Germany [ Warner Bros. Entertainment GmbH Sony Pictures Germany

1. UNIVERSAL PICTURES GEEMANY

Real users Publishers Webseiten
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Real users: 5 330 100
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Frequency: 2.70
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Viewability rate: 13.62%
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Real users: 1 657 598
mpressions: 2 200 680
Frequency: 1.33

Reach: 2.55%

GRP: 3.3%

Viewability rate: 94.30%

Viewability time: 32.9/7s
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Real users: 2 320 100
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